Helping JMU Students Quicky Find Affordable Books




How Might we improve

the Experienece if JMU
Students Trying to Find
Affordable Books?

RESEARCH QUESTIONS

1. What is the most important feature that factors
into your decision when buying books?

2. Where do you normally obtain your books from?

3. When ordering a book, what kind of buying op-
tions are important to you? (rent, buy, e-book, etc.)
Is the quality of the book important?

4. Why do you browse the internet for cheap books
rather than getting books on campus at the book-
store?

5. What issues do you commonly come accross when
searching for affordable books?

6. What will you do with the books after usage?
7. Can you show me the process of finding books

online/in-store? Explain your personal experience
when buying books.

Rationale for Approach

When thinking about how to address the design question, | imagined how to get the in-
formation to create a useful and working product. By being a member of the user base, |
am designing for, allows me to have a better understanding of my peers. | am a rising Ju-
nior with tons of experience of looking for cheap books. Although it has been two years,
| still ind myself searching for hours on end for cheap books. Towards the beginning

of each semester, my roommates and | constantly would arrive at the topic of struggles
involving buying books. During our discussions, | realized a bunch of issues they were ex-
periencing | was as well. From these interactions,

| choose to conduct one on one interviews; however, due to COVID-19, | was not able

to meet in person for most of my interviews. Instead, | conducted FaceTime interview

calls between myself and whom | was interviewing. One on one interviews were chosen
because it is the best way to observe individuals and to obtain the maximum amount of
information. When interviewees would answer questions, | tended to add some follow up
questions to ensure the interviewee’s response was complete. Often, interviewees would
elaborate on their response or add something they had forgotten; a survey would not
gage this kind of extended response. A survey creates extreme distance between the pro-
ducer and the consumer, which makes them less likely to provide elaborate answers.

Asked more open-ended questions. By asking the interviewees to show me the process of
finding books online/in-store/etc. | was

The result brought me to a realization about buy-
ing books that | would not have known was important or necessary.

| interviewed because the more people | interviewed the better answers | would
receive. After adding the extra 2 interviews, | began to hear similar answers in each indi-
vidual’s response and concluded

Due to the extensive amount of information from the interviews, | was able to analyze
the data and split into user personas to in
regards to searching for affordable books. In doing so another feature was discovered
(JMU bookstore price comparison to other websites).




Selecting Students to Interview

The primary intention of the app is to help students find affordable books faster
for JMU. It was important to narrow down “student” into different categories
of students that would use the app. Major has a massive influence on the target
audience of this app. It made sense to find students of different majors because
each has its own set of books. There are some students in business, others in
computer science, and SMAD. By having a huge range of majors, | will be able
to see if a different perspective from individuals in various fields. Another im-
portant aspect is the price. Price influences the target audience of this app. Not
many college students like to spend hundreds of dollars on books. Being able
to see the various prices of books from different sites in one place will stop the
constant internet surfing for books. In selecting students to interview, 7 different
students were approached and interviewed.

2 2 | 2

SMAD Business Computher Headalth
Science Science

| also included each gender perspective. | made sure when selecting interview-
ees that | received both male and female responses. From this selection, it gives
me a better view from all perspectives and allows for an overall view of stu-

dent’s feedback.
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Notes and Quotes

Is Quality Important?

"over $50 rent, under $50 buy.”

A hook is a hook, condition
does not matter.”

Wrong Edition

Bought...

Sell to:
JMU Book Exchange

Sorority /Friends

“Literally could be distroyed I
don’t care of quality.”

“NEVER want to buy a book.”

Rent: Unrealiable website

Books-A-Million
]

Hardcopy:
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